										    MAP ANALYSIS MODEL
	Level 1: Identification… What? Where? When? Who?

	

	Level 2: Patterns… What do I see?

	

	Level 3: For each Patterns… Why there?

	

	Level 4: So What? What if?
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. Asingle cup of Starbucks coffee can depend upon as many as 19 different
countries. Between the coffee beans, the milk,the sugar,and the paper cup,
Starbucks coffee 15 3 global hub that connects some of the poorest countriss

| imthe world with some of the weaithiest J

4250 STORES WORLDWIGE WIH THREE NEW STORES OPENNG DALY
S R
NUMBER OF SARBUCKS SHOPS WORLDWIOE
PO T T N | JJJ
1987 1991 1995

20

n THE FRIESTHAT BIND US
2 ) robablythe single mostvisilesymbol of Americn nlunce
Rt

13,000 restaurants in the USA, McDonald' i lipping at home.
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